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twenty two media:

We are an independent, woman-owned,
proudly Canadian publisher that operates as a
one-stop content partner to bring your
orand’s mission to life. Creating engaging

content and driving audiences to it is our forte.

We're more than just a publishing house —
we're the ultimate bridge between publishing
and agency services. The creative services
division of our business provides turnkey

solutions that ensure brands are remembered.




the twenty two advantage

1 Preferred rates with vendors

We leverage long-standing relationships with
a trusted network of production partners to
access preferred rates and flexible scopes,
working efficiently and cost-effectively

with no retainers required.

2 Deep category expertise

With years of hands-on experience across
food, drink, hospitality, and lifestyle, we know
what makes content feel authentic, relevant,

and resonate with audiences.

3 Lean team of
senior professionals

All work is led and executed by senior
creatives, with no junior handoffs
and consistent quality throughout.
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4 Independent, woman-
owhned, & proudly Canadian

We're an independent, woman-owned Canadian
company with 45+ years of combined
experience, allowing us to stay nimble and
closely connected to the work.

5 Direct access to a B2C
distribution channel

Because we operate our own successful B2C
media brands, we think naturally about how
content lives across platforms while providing
direct access to this distribution channel.

6 Editorial-first approach

We approach client work with the same care and
attention that define our media brands, guided
by a clear sense of audience and purpose.
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Leveraging our core food and drink expertise, we uphold the same high

standards of creativity and quality that define our magazines to craft marketing

solutions that deeply resonate with audiences.

By blending creativity and efficiency, we deliver cohesive messaging with quick

turnarounds, all while serving as a dedicated ambassador for your brand.

Services

Product Photography
Restaurant Photography
Corporate Photography
Video Production

Menu Design

OOH Advertising

Web Design & Development
Print/Digital Ads

Copywriting
Marketing Collateral

POA



oroduct

Client: Schneiders / Fuse Create
Usage: Social

Photography

Concept Development & Art Direction

Prop Styling & Food Styling

Recipe Development

Photo Retouching

“We love working with the team at Twenty Two Media.
They are the perfect extension to our team due to their
extensive expertise in food content, their smart
creativity, and the passion they bring to our production
paired with how fun they are to work with. Great creative
needs strong production, especially in food and drink,
and the work we've created together has been

exceptional.”

Aleena Mazhar
SVP, Managing Director, Partner

Fuse Create

Schneiders / Fuse
View example here
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https://twentytwomedia.ca/case-studies/mapleleaffoods-x-fuse/
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Vizzy / Molson Coors

oroduct e e o

Client: Vizzy / Molson Coors
Usage: Print, digital and social

Photography

Concept Development & Art Direction

Prop Styling & Food Styling

Photo Retouching

“The partnership with Twenty Two Media was
nothing short of incredible. They crafted a cohesive
content plan that not only elevated our brand but
also effectively resonated with a new audience | - Pl - _ : VIZZY

during the festive season. We consider ourselves

fortunate to have collaborated with such a skilled e

and dedicated team.” ' = VI77 (
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Madeleine Gillmeister

Senior Marketing Manager

Molson Coors


https://twentytwomedia.ca/our-brands/foodism-toronto/?issue=40&page=6
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Client: Gay Lea
Usage: Social

Photography

Concept Development & Art Direction

Prop Styling & Food Styling

Photo Retouching
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oroduct

Client: The Drop Collective / Corby
Usage: Social
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Photography

Concept Development & Art Direction

Prop Styling & Food Styling

Photo Retouching




restaurant

Clients include: CN Tower, Woodbine Entertainment
Usage: Print, Social, Corporate menus

Photography

Concept Development & Art Direction

Prop Styling & Food Styling

Photo Retouching

“Working with Twenty Two Media has been a delight. They
seamlessly integrate into our team, bringing not only a
wealth of expertise in food content but a refreshing dose of
creativity and passion. They exhibit a level of dedication that
sets them apart. Together, we've produced outstanding
content that resonates with our audience and elevates our
brand. Their professionalism, creativity, and fun-loving

attitude make them a standout partner.”

Alex Boulianne
Digital Marketing Specialist
CN Tower
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https://twentytwomedia.ca/case-studies/cn-tower-menu-design/
https://twentytwomedia.ca/case-studies/cn-tower-menu-design/
https://www.instagram.com/therecroomca/?hl=en
https://www.instagram.com/therecroomca/?hl=en

corporate

Client: CN Tower
Usage: Social and marketing materials

Photography

Concept Development & Art Direction

Prop Styling & Food Styling

Photo Retouching
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ﬁ In The Kitchen: Afrim Pristine makes an epic cheese board o ~» & ~»
l | X " Watch later Share

Afrim Pristine’s g Nuit Regular’s © 2575 ‘
ultimate cheese board ST pad Thai recipe '

Nuit Regularmakes her famous pad Thai

Clients include: Principle Fine Wines, George Brown
College, Ontario Produce Marketing Association
Usage: Video and social

Watch on @3 VYouTube Watch on @ YouTube

Videography

Concept Development & Art Direction

Prop Styling & Food Styling

Post Production

Photography

Watch on @3 YouTube

*Winner of Best Video Content at the Canadian
Online Publishing Awards
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https://twentytwomedia.ca/case-studies/principle-fine-wines/
https://twentytwomedia.ca/case-studies/berry-growers-ontario/
https://foodism.to/partnerships/industry-recovery/
https://foodism.to/partnerships/industry-recovery/

menu

Client: CN Tower

Usage: Social and marketing materials

Concept Development & Art Direction

Design

CN Tower
View example here

i W I

WORANT A7 7
M £

s

&~
=
O =
:3
S
S

7 D
PANT pE \»

DESSERTS

. “\\""“""-:’h
'%;360 s
I?ﬁ’ﬂ e N

SEAFDDD BAR

s b LA CARTE

CAVIAR

Fand w HBelh wwpe fiiche & chisa

Iecadian Wi Ssiwgess Cavier t0u) Ul

Norshern Givine Crgona White mn
Sroug ece Cuvior (303)

360 SEATOOD BAR APPETIZERS
Hause-smcked Seimon i
sy frepls cabbzge b reeM e ¢

Morin it
girdin
Albac n
sty s e
Chilled Holf Lobstor “w
Vsl it 2k gt recoIn moaode, lenar
360 SEAFCOD TOWERS
[ s siesovee | o~
ete. (b
o i,
e
0
12 Eost Caoat Oystors
Hou dban veprecare fomin

- Fhnd bt e v
Hewuss smoked Seimon

7 e 8 e

IS

DIGES:

AV Oy
D

A LA GARTE \

Scalops
Sariiry Tk el baot Soten s shive
Seat Tartane 5

Taton ¥ 4 vii;, Hrolha € /.. o

s bk yule
MAINS

B0z British Cakeniio Sablefish “n
Sipss ok, y3e hetiy aar

Eost Coou Pooched 15  Lobster "
Tenegan basiie wt

King Cole Duck Breast 8
Pain @Rk [k, friecigeben y itdean

DOataria 2 Rack of Larh "
Artre pru ey b

Canadion AAA Stecis 1

A%-0ur Agee. wined wedi scrcml |4

EEEE PN we 1042 Shplens - 15 & o1 Terdbbdusn "
AAL Prime b of Beat

45Dy Al sorend wit winas! |yu waned bamaidth

AT el

& 0% AAA PE) Bosf Tandedoin aerd Holf Lobater

o
1

SIDE DISHES

Ve recomment Iws side orders with yeae 3ain teise]

twenty two

media group

12


https://twentytwomedia.ca/case-studies/cn-tower-menu-design/

out of home

Client: St. Lawrence Market
Usage: OOH and transit

Concept Development & Art Direction

Design

Photo Retouching

“Working with Twenty Two Media for our creative needs
alleviates a lot of stress from our creative and advertising
process. | always know that we'll receive great value,
expert design and ideation, eye-catching high-quality
output, and quick, friendly service. | can always rely on
their team and their ability to deliver elevated creative

that is impactful for our target audience.”

Samantha Wiles

Senior Project Manager, Special Projects —
Marketing, Communications & Events

St. Lawrence Market

City of Toronto

twenty two

St. Lawrence Market
View example here
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https://twentytwomedia.ca/case-studies/st-lawrence-market/

wep design &

Client: University Health Network
Usage: Digital and social

Concept Development & Art Direction

Web Design

Photography

Photo Retouching

UHN
View example here

Peter Munk
Cardiac Centre 2UHN
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REPLACING
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technology advence: e Peter Munk
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LIFE-SAVING GETTING TO THE HEART OF
INVESTMENTS IT

PETER MUNK CARDIAC
CENTRE BY THE NUMBERS 4
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http://dowhateverittakes.ca
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BOLD 6 CIGAR BOX
TEN PROVINCES, WINE FOR J k

A who{e nation ofinspiration‘ BOLD |

K LIVING

Clients include: Select Wines, Cineplex, Proximo Spirits
Usage: Print and social

Concept Development & Art Direction

Design

Photography

RELEASE
THE KRAKEN

Prop Styling & Food Styling RELEASE
THE KRAKEN

Photo Retouching
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https://twentytwomedia.ca/case-studies/select-wines/
https://twentytwomedia.ca/case-studies/select-wines/
https://twentytwomedia.ca/our-brands/foodism-toronto/?issue=16&page=4
https://twentytwomedia.ca/our-brands/foodism-toronto/?issue=16&page=4
https://twentytwomedia.ca/our-brands/foodism-toronto/?issue=25&page=2
https://twentytwomedia.ca/our-brands/foodism-toronto/?issue=25&page=2
https://twentytwomedia.ca/our-brands/foodism-toronto/?issue=25&page=148
https://twentytwomedia.ca/our-brands/foodism-toronto/?issue=25&page=148
https://twentytwomedia.ca/our-brands/foodism-toronto/?issue=25&page=150
https://twentytwomedia.ca/our-brands/foodism-toronto/?issue=25&page=150

marketing

Clients include: CN Tower, Campari
Usage: Print, Event booklets

Concept Development & Art Direction

Design

Photography

Prop Styling & Food Styling

Photo Retouching

Illustration

Booklet design

180° CHANGE. e\
360° VIEW. W

iy o adimive the il ol

Toronto has changed and so have we.
LATOUR
Discover the CN Tower* revamped event V | EW
spaces and let the one-of-a-kind view provide
the inspiration for your next meeting or party. TOWER

xcapin.

SUSTAINABILITY AT THE CN TOWER

N imbibe « CAMPARI 7

. nEGRON

a dviner for gowr cande

BITTERSWEET WEEK

Negroni Week, which takes place June 24 - 30, s raising a glass to charities
around the world by donating a portion of every Negroni cocktail sold.

HE SIGNING OF the Treaty of 100 vears in 2019, the lconie drink has become part
Versailles, the Grand Canyon's ‘Though the world was a of a superior set of cocktails and
designation as a National Park islisted In the IBA ‘Unforgettable

Drinks List", otherwise known as

e AR ba c the bartender's bible. The cocktail
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180° CHANGE.
360° VIEW.

Now, the view is not the only thing turning heads at the CN Tower.

LA TOUR
We're celebrating Canadian food and drink at 360 Restaurant
60
wiith a fresh focus on locally-sourced ingredients and cuisine. 3
Make your reservation at entower.ca/360 TOWER

HISTORY OF
THE NEGRONI

balanced ingredients - and while
the London dry gin and sweet red
vermouth may be customized, there
s 10 Negroni without Campar
(check out the bosout to sce how fo
make the perfect cocktail)

In 2013, Imbibe Magazine
launched Negroni Week - seven
day celebration to ralse money for

has grown from 120 participating.
Venues, to 100,000 and 87 countries
- including Canada. Participating
for the past five years, Canada Is
consistently raniked in the top five
global sign-ups and money donated,

raising over $17,000 in 2018 alone. ® 1 B


https://twentytwomedia.ca/our-brands/escapism-toronto/?issue=3&page=98
https://twentytwomedia.ca/our-brands/escapism-toronto/?issue=3&page=98
https://twentytwomedia.ca/our-brands/escapism-toronto/?issue=3&page=2
https://twentytwomedia.ca/our-brands/escapism-toronto/?issue=3&page=2
https://twentytwomedia.ca/case-studies/cn-tower-menu-design/
https://twentytwomedia.ca/case-studies/cn-tower-menu-design/
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ohotography

package T package 2
tier 1 set build & location rental tier 2 set build & location rental

Inclusions
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Total:
Starting at $7,000 CDN

Total: *Subject to final creative and overtime fees.

Starting at $13,000 CDN

*Subject to final creative and overtime fees.
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package 3 package 4
tier 1 on-location day tier 2 on-location day

Inclusions
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Total:
] Starting at $3,000 CDN
Total: *Subject to final creative and overtime fees.
Starting at $6,000 CDN

*Subject to final creative and overtime fees.
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videography

package | package 2 package 3
Long form - 3 to 6 minutes Short Form - 2 to 4 minutes Short Form reel - > 30 seconds

Inclusions
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Total:

Starting at $3,000 CDN

Total: Total: *Subject to final creative and overtime fees.

Starting at $10,000 CDN Starting at $7,500 CDN

*Subject to final creative and overtime fees. *Subject to final creative and overtime fees.
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Design Package - Social, digital & print

Inclusions

Total:
Starting at $7,500 CDN

*Subject to final creative and overtime fees.




our partners
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From strategy to execution, Twenty Two Media is
a trusted, high-quality publishing partner,

leveraging our skills as best-in-class publishers of

multi-platform content, for your company / brand.

For more information or inquiries, contact:

A TR P T N

Krista Faist

krista@twentytwomedia.ca
Founder and Publisher

Amy Ward

amy.ward@twentytwomedia.ca
Art Director

Rk twentytwomedia.ca
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http://twentytwomedia.ca
mailto:krista@twentytwomedia.ca
mailto:amy.ward@twentytwomedia.ca

